
MCAA’s Smart Solutions 
FAQs and Submission Guidelines 

 

Why should my company submit a story to Smart Solutions? 

Smart Solutions, our biannual newsletter, is an opportunity for members of MCAA’s 

Manufacturer/Supplier Council to showcase their products and services. The print version 

of Smart Solutions goes out to 2,500 people, including all of MCAA’s members—

typically commercial-sector HVACR contractor principals, upper management, and 

employees—as well as members of our subsidiaries, the Mechanical Service Contractors 

of America, the National Certified Pipe Welding Bureau, and the Plumbing Contractors 

of America. It’s also posted on our website, where it can be read by potential members; 

trade press; members of the mechanical construction, service, and plumbing industries; 

and the general public. Smart Solutions offers real-world examples of contractors using 

innovative products and services to overcome the business challenges they face every 

day.  

 

 Spotlight a member contractor and your story may be reproduced on that 

member’s website or the website of his local MCAA affiliate(s), further 

expanding the audience. 

 All stories include contact information, so you can drive traffic to your website or 

phone bank. 

 

Take advantage of this excellent opportunity to increase your visibility among MCAA 

members. See below for more details, including links to samples of Smart Solutions 

articles from previous issues. 

 

 
Stories for the winter 2017 issue are due January 6, 2017. 

 

 

What kinds of stories appear in Smart Solutions? 

Our members want to know how your product can help them improve productivity and 

profitability. They want to read about real-world examples and concrete results: How 

much was the contractor able to increase productivity? How much money did he save? 

How much time did he shave off the project? Did he meet or even exceed the customer’s 

expectations? Here are the types of stories we look for: 

 

Case studies often describe a single project, the specific challenges it posed, and 

how those challenges were met. A case study might illustrate how new 

technology is reshaping the industry, how an innovative approach saved time and 

labor costs, how software solutions can provide a competitive edge, or how a 

manufacturer and contractor collaborated on a product design to meet the 

customer’s exacting requirements.  



 

Useful tips and how-to lists pack lots of general information into a format that’s 

easy to read.  

 

Success stories might describe, for example, how a product/service was 

instrumental in accomplishing a customer’s goals or how a company’s 

contribution benefitted contractors or enhanced goodwill and name recognition 

among current and potential customers.  

 

Where do I get the information to write a story? 

Ask your customers about their experiences with your product on specific projects. 

Identify contractors who are MCAA members and ask them to tell their stories. (Go to 

the directory on the MCAA website to confirm membership: www.mcaa.org/directory.) 

Remember, our members want to hear about the benefits of the product from the 

contractor’s perspective. 

 

If your story includes a member contractor, please provide us with the contractor’s name 

and contact information for individuals named in the story, so we can confirm details, if 

necessary. For all submissions, MCAA assumes that the author has obtained the 

appropriate permission from the subjects of the story.  

 

What if my story doesn’t involve an MCAA member? 

Smart Solutions accepts articles only from members of our Manufacturer/Supplier 

Council, and it features stories about our members. We don’t include the names of 

nonmember companies or contractors. If you have a great story to tell—but the contractor 

is not a member—here are some tips for writing for Smart Solutions: 

 

 Focus on the benefits of the product to the end-user. 

 Demonstrate how the product can help any contractor increase productivity or 

efficiency, reduce costs, or save time on the job. 

 Craft your story as a summary of tips for contractors, a checklist, or a review of 

lessons learned. 

 Illustrate how your company’s product benefitted a group of current or potential 

customers. 

 

Is there a word limit?  

Submissions should be no longer than 1,000 words. A typical one-page feature runs 

between 700 and 900 words. All submissions are subject to editing. Stories are not 

returned for approval during the editing process. 

 

http://www.mcaa.org/directory


What kind of images does MCAA prefer?  

Colorful, compelling images capture readers’ attention and help convey your message. 

We prefer images showing your product/service in use. Photos showing nonmember 

contractors will not be used. We can accept images in the following formats: 

 

 Digital photos showing your product or service in use—action shots of your 

products being installed by the contractor are highly preferred. (300 dpi tiff or 

JPEG file, at least 5” x 7”, no larger than 8.5” x 11”). Please save files at the 

highest quality possible. 

 Hard copy photos or slides  

 

 
Nobody knows your product like you do! Please include detailed 
captions with all the artwork, particularly the names and 
organizations of those pictured. 

 

 

For all submissions, MCAA assumes that the author has obtained permission to use the 

photos and artwork in Smart Solutions. 

 

 
Instructions for Sending Original Photos and Artwork 

 

 Please do not staple or paperclip photos. To ensure that photos arrive in good 
condition, place them between two sheets of cardboard before inserting them in an 
envelope. 

 If you must write on the back of photos, use an ultra-fine-point permanent marker to 
avoid damaging the photo.  

 Indicate whether you would like your items returned. 

 

How does the editing process work? 

Submissions are reviewed by an editorial board, which selects the stories and edits all 

articles and artwork as needed to fit the newsletter’s space requirements and editorial 

considerations. All submissions are subject to editing. Stories are not returned for 

approval during the editing process.  

 

Where can I find past issues of Smart Solutions?   

Past issues are available online at www.mcaa.org/news/smartsolutions. 

 

How do I submit an article?   

Send files under 10 MB via e-mail to Jan Grillo at: 

 

www.mcaa.org/news/smartsolutions


jgrillo@mcaa.org 

 

or 

 

Mail photos, slides, or files larger than 10 MB on CD or DVD (along with a hard copy of 

the article) to:   

 

Smart Solutions  

MCAA 

1385 Piccard Drive 

Rockville, MD 20850-4340 

 

How many people does Smart Solutions reach? 

The print version of Smart Solutions mails to about 2,500 people, including all of 

MCAA’s members, as well as members of our subsidiaries, the Mechanical Service 

Contractors of America, the National Certified Pipe Welding Bureau, and the Plumbing 

Contractors of America. It’s also posted on our website, where it can be read by potential 

members; trade press; members of the mechanical construction, service, and plumbing 

industries; and the general public.  Smart Solutions is not audited. If a Smart Solutions 

story features a member contractor, that contractor may choose to link to the story on his 

website or the website of his local MCAA affiliate(s). 

 

Can I link to my Smart Solutions article? 

You are encouraged to link to the issue with your article. To do this, visit 

www.mcaa.org/news/smartsolutions and click on the issue that includes your article. The current 

issue will always be listed first. That location will look something like this one for the Winter 

2015 issue: http://www.mcaa.org/news/smartsolutions/Smart_Solutions-2015_Winter.pdf. If you 

have other requests, please contact Jan Grillo at jgrillo@mcaa.org.  

mailto:jgrillo@mcaa.org
www.mcaa.org/news/smartsolutions
http://www.mcaa.org/news/smartsolutions/Smart_Solutions-2015_Winter.pdf
mailto:jgrillo@mcaa.org


Case Study: Sample 1 
 

 
 



 
Case Study: Sample 1 (continued) 
 

 
 



Case Study: Sample 2 
 



Tips: Sample 
 

 



 Success Story: Sample 1 
 

 



Success Story: Sample 1 (continued) 
 



Success Story: Sample 2 
 

 



Success Story: Sample 3 
 

 



Success Story: Sample 3 (continued) 
 



Story without an MCAA Contractor: Benefits to the End-User: Sample 
 

 



Story without an MCAA Contractor: Product Increases Productivity: Sample 
 

 



Story without an MCAA Contractor: Tips/Checklist: Sample 
 

 



Story without an MCAA Contractor: Tips/Checklist: Sample 
(continued) 
 

 
 


